
 

The importance of media training

A media interview is a fantastic opportunity for your organisation's spokespeople to position themselves as thought leaders,
subject matter experts and to create positive coverage for your company. As a CEO or top-level executive, you understand
your business better than anyone.
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However, while you are armed with this knowledge, it is all too easy to be thrown off in the delivery of your points or
arguments in an interview. A poor performance can be damning for a company and damaging for one’s reputation.

You must be prepared for any outcome in a media interview, and this is often harder than it may appear. As someone who
has been in the hot seat on many occasions, I know first-hand how quickly you can lose control of an interview.

The line of questioning may deviate from what you have prepared for, or journalists may have a predetermined agenda and
will try to trip you up. These are 5 techniques to ensure that you get your point across, resonate with your audience, and,
most importantly, maintain control in an interview.

1. Defining your key messages

Fundamental to an interview is having a set of refined and well-thought-out key messages in order to ensure that you
convey what you want to. These key messages should be original, short, and in line with your personal or organisational
objectives. Maintaining clarity on your key messages means that you can keep coming back to them in an interview to
strengthen and reiterate your standpoint.

2. Prepare for the difficult questions

Never underestimate a journalist’s ability to ask you difficult questions and put you on the spot. When prepping my clients
for media training, aside from working on refining their key messaging and delivery, we spend a lot of time unpacking the
worst-case scenario questions. Nothing is off-limits. The key is no let nothing surprise you; if you are prepared for
everything, you will fall for nothing.
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3. Own the interview

Always keep in mind that an interview is a transaction more than a conversation. Journalists want information from you, and
you are in control of conveying your key messages in a succinct way in order to get your point across. There is no such
thing as being too prepared you are. The more well-versed you are in your subject matter, the easier it will be for you to be
flexible, responsive, concise, and most of all, confident. If you feel flustered at any point, keep going back to your key
messages.

4. Use assertive body language

In a live broadcast interview, people are not only listening to what you are saying but also take notice of your body posture
and facial expressions. Many people are terrified of interviews, and this is reflected in your tone, use of language and
posture, which can play to your detriment. Media training can help you deliver your message effectively by using your
words, tone, and body language. Even off the air, maintaining good posture can help you feel more confident and in
control.

5. Avoid being misquoted

Walking in an interview unprepared for difficult questions and without having clarity around your key messages means that
you run the risk of being misquoted. Through media training, you can confidently move away from being misquoted by
providing a clear and concise message and reverting to your key points. Further to this, there is no time limit on how
quickly to answer questions. If a challenging question is posed to you, take your time to formulate an answer and deliver it
confidently.

ABOUT KESHIA PATCHIAPPEN

With over 11 years of experience in both the communication and digital realms, Keshia has the learning required to give clients the edge in the highly competitive market of corporate
communications. Keshia has worked for global communications agencies such as Ogilvy and GGi, and lists amongst the clients she has represented Engineering counsel of South
Africa, SANOFI, Kellogg's, Ford Motors, TGR Attorneys. Her experience covers automotive, construction, consumer and corporate brands.
The rise of the consulting agency - 2 Jul 2020
A history of women in advertising - 24 Aug 2018
The importance of media training - 4 Jul 2018

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/Article/196/423/205760.html
https://www.bizcommunity.com/Article/196/697/181039.html
https://www.bizcommunity.com/Article/196/18/179052.html
https://www.bizcommunity.com/Profile/KeshiaPatchiappen

	The importance of media training
	1. Defining your key messages
	2. Prepare for the difficult questions
	3. Own the interview
	4. Use assertive body language
	5. Avoid being misquoted
	ABOUT KESHIA PATCHIAPPEN


