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Hana Jayne on how young creatives can offer brands a
fresh perspective

¥

Instagram has become the visual tool for creation and inspiration for young creators worldwide and 90% of Instagram
users are younger than the age of 35. Engagement with brands on Instagram is far higher than that of any other social
media and online platform.

Thus, NTWRK Area3 was created. A local creative platform that champions content creation and storytelling based on
Instagram. Housed on the social media platform, young creatives are given product and budget from Adidas Originals to
bring their creative vision to life. Especially since one of the major barriers for young creators in South Africa is access to
product, and the funding needed to execute high-quality content.

View this post on Instagram
NTWRK AREA3 will continue to elevate the voices of young creators
and thrust their ideas to the masses. By empowvering them with
confidence, backing and an engaging platform, we allowtheir self-
expression to influence others. Keep #NTWRKAREAS3 on your content
or submit your expressions via dm.

NTWRK AREA3

YOoung crearors are 1aenuriea basea on the strengtn or tneir creauve output on Instagram and the evidence of an
engaged community. Once a creator has been identified, the brand then looks to align them with a product story that
feels authentic to their aesthetic.

The creator is then introduced to the NTWRK Area3 concept and platform and confirmation of interest is secured. A brief is
shared by the brand detailing the product the creator will be seeded with, allowing them to start visualising the key looks and
conceptualising the art direction. Background information on the product story is also shared as an education component
and, finally, key deliverable information is outlined, i.e. timeline for delivery of content.

The vision for NTWRK Area3 is to continue co-creating with local talent and giving young creators the opportunity to
collaborate with the Adidas Originals brand and to create a platform that is authentic and true to local culture.
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One such creative is Hana Jayne. Jayne grew up around Cape Town and i
“Throughout my life, I've been an avid drawer and painter, which evolved
into other mediums, such as photography, which | grew a strong liking
for,” she tells us.

“Thereafter | spent my free time practising and teaching myself my new
passion. | began modelling/acting at around 16-17, mainly working on
commercials, which | still pursue as a part-time job alongside my
photographic jobs and passion projects. After spending my gap year
working on commercials, | saved up to start studying Motion Design at the
Cape Town Creative Academy in 2018, where | am now in my second
year and ever so grateful to be there. It truly is the best institution. I've
always had a knack for film, animation and design; so | know I'm at the
right place.”

“My current objective is to focus on building my skill in *VJing. And that's
where | am at now."

Hana Jayne, one of the young creatives collaborating with Adidas’s
NTWRK Area3. Image supplied.

Here, Jayne shares more about who she is, why it's important for brands
to support and collaborate with young creative talent and what brands
need to keep in mind when marketing to young people.

i# How did you become involved with NTWRK Area3?
I remember some time ago when Area3 launched, | was invited by some friends to check out the studio. | was away for a
couple of months then, so didn’t get to join in on the fun. But sometime near the end of last year, | got an email to shoot a
small project for NTWRK Area3, which was exciting. | guess they liked me and asked me again after that. Haha.

i# Why do you think it’s important for brands to support and collaborate, particularly with young creatives?
| think the creative industry is incredibly competitive, which isn’t particularly a bad thing, but many talented young artists
need that foot-up that isn’t always in reach.

It becomes a mutually benefiting. As a young creative, it is incredibly revarding to be able to work and be supported

by a brand such as Adidas. But at the same time, brands can benefit hugely from a fresh, young creative perspective
and mind.

- Tehtngrggggly}gﬂ?y'%% ﬂo,%%%ﬁb‘é% gjggysamr%gggs for NTWRK Area3. | was afraid to take on the project

because I’'m only a beginner and still only in my second year of studying Motion Design, but what's great about
NTWRK Areagd is that they support that, even if you're not highly skilled. It's about supporting the learning process.
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Forgot about this roll of film! @_sarahsin_ for @ntwrkarea3 #falcon ¢ €
#35mm

i# What do you think is key for brands to keep in mind when marketing to the youth?

| think the power of social media is important. Everything is fast-paced, being aware of the world around us,
representation, spreading valuable information, supporting, teaching, learning, inspiring... and adapting to change.

# What drives you and what are some of the things that you are passionate about?
I’m driven by excitement and growth. If you're excited about something, and it becomes fun (as opposed to a task) it
really shines through. You learn through that, | think, instead of forcing yourself to grow. Otherwise, I'm driven to better
myself and to inspire others. My passion for creating and inspiring people ties into that.

# Who are some of your role models?
Perhaps corny, but some of the people closest to me, such as Omri Dahan and Inka Kendzia. Otherwise, at the moment
I’m super inspired by Petra Collins, Rosie Matheson and Maisie Williams.

Creative directions and evolutions with The Grrrl

# What advice would you like to convey to all the young creatives out there?
Lots of YouTube tutorials, practice, reach out for advice and be as humble and genuine as you possibly can.

*Google definition: VJing is a broad designation for real-time visual performance. Characteristics of VJing are the creation
or manipulation of imagery in real-time through technological mediation and for an audience, in synchronisation to music

You can follow Jayne on these social media platforms: Instagram | Facebook | Twitter, and NTWRK Area3 on
Instagram.
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